YOUTUBE ORIGINAL
AWARD-WINNING DOCUMENTARY
‘THE PRICE OF FREE’ PREMIERES TODAY
ON SOULPANCAKE’S YOUTUBE CHANNEL
Follow the Journey of Nobel Peace Laureate Kailash Satyarthi
On His Mission to End Child Labour and Slavery
New Delhi, 27 November 2018: Award-winning documentary – The Price of
Free – featuring a slice from the life and work of Nobel Peace Laureate
Kailash Satyarthi to end child slavery has been globally released on
YouTube today. The 93-minute documentary shows bone-chilling,
daredevil, secret raid-and-rescue operations, keeping audiences on the
edge of their seats. Kailash Satyarthi’s noble mission and selfless work,
captured on film, exposes the plight of young children who are trafficked for
forced labour. The film also apprises audiences of the grave threats and
attacks that Mr. Satyarthi and his colleagues have endured over the past
four decades in an endeavour to rescue and restore childhood.
The film shows LIVE raid operations led by Kailash Satyarthi, showing the
relentless work of Bachpan Bachao Andolan – a movement on the forefront
of protecting the rights of the most marginalized children. Shot in
sweatshops operating out of narrow lanes and dark asphyxiating dungeons
the film captures some of the most deplorable working conditions in India in
an attempt to show the magnitude of the burgeoning child slavery issue that
affects both developing and developed countries alike.
Mr Satyarthi states, “The film is a humble tribute to my colleagues
Dhoomdas, Adarsh Kishore and Kalu Kumar, who sacrificed their lives in the
line of duty without demur, selflessly fighting for children’s rights till their
last breath. I call upon everyone to watch this film and work with us in
creating a world where all children are free, healthy, safe and educated.”
The film’s celebrated director Derek Doneen, who shot the film over the last
two years, says, “I was shocked to read about Kailash and his work because I

didn’t know anything about it. We followed him and understood the issue as
much as we could. This intimate, suspenseful film follows one man's journey
to do what many believed was impossible."
The film exposes the modus operandi of child traffickers and provides
audiences with an opportunity to understand and reflect on why millions of
children are trapped in child labour and slavery, with the tools to invest,
advocate and lead change in their community and around the world.
Kailash Satyarthi Children’s Foundation (KSCF) aims to take this film to tens
of thousands of schools and colleges in India to spread awareness about this
issue. The film highlights the herculean challenges activists face while
undertaking raid-and-rescue operations to free children from slavery. Much
beyond just talks and arm-chair activism, the film poses some really tough
questions to companies and consumers awakening their conscience towards
protection of child rights.
Activists confront daily challenges in convincing the police and law
enforcement agencies about child labour before raid-and-rescue
operations are rolled out. The film is an ode to the resilience, patience and
perseverance of thousands of people and unsung activists quietly working
on the ground despite threats and attacks by traffickers.
“Despite numerous attacks and vandalism we have never deterred from
freeing every child, nor compromised with non-violence. This film ignites
compassion, hope and courage; builds responsible consumerism; and calls
for child-labour-free production and supply. It also inspires law makers and
enforcement agencies for a sense of urgency for our children,” M
 r. Satyarthi
asserts.
The first trailer of The Price of Free was released by Participant Media,
Concordia Studio and YouTube on 7 November. The film will help audiences
understand the plight of millions of children trapped in child labour and
slavery, further galvanizing social and political circles in curbing these crimes

against children by advocating and leading change in their communities and
around the world.
Premiering at the 2018 Sundance Film Festival, the film won the US
Documentary Grand Jury Prize and is co-produced and co-financed by
Participant Media and Concordia Studio.
ABOUT KAILASH SATYARTHI CHILDREN’S FOUNDATION
The Kailash Satyarthi Children’s Foundation (KSCF), set up by Nobel Peace
Laureate Kailash Satyarthi, is a global thought leader for prevention of
exploitation and violence against children. KSCF works for the creation of a
child-friendly world through direct interventions and programmes, research
and capacity building, and campaigns for the mobilization of mass support
and behaviour change. Mr Satyarthi’s lessons guide the Foundation’s work
to engage children and youth as part of the solution, build greater
collaboration between governments, business and communities, ensure
effective national and international laws, scale knowhow and successful
practice, creating partnerships with key stakeholders.
ABOUT YOUTUBE
Launched in May 2005, YouTube’s mission is to give everyone a voice and
show them the world. We believe that everyone deserves to have a voice
and that the world is a better place when we listen, share and build
community through our stories. YouTube is a Google company.
ABOUT PARTICIPANT MEDIA
Founded by Chairman Jeff Skoll and under the leadership of CEO David
Linde, Participant Media (www.participantmedia.com) combines the power
of a good story well told with real-world impact and awareness around
today’s most vital issues. Through its worldwide network of traditional and
digital distribution, aligned with partnerships with key non-profit and NGO
organizations, Participant speaks directly to the rise of today’s “conscious
consumer,” representing more than 2 billion consumers compelled to make
meaningful content a priority focus. As an industry content leader,
Participant annually produces up to six narrative feature films, five
documentary films, three episodic television series, and more than 30 hours

of digital short-form programming, through its digital subsidiary
SoulPancake. Participant’s more than 80 films, including Wonder, Contagion,
Lincoln, The Help, CITIZENFOUR, RBG, Food, Inc., and An Inconvenient Truth,
have collectively earned 56 Academy Award® nominations and 12 wins,
including Best Picture for Spotlight and Best Foreign Language Film for A
Fantastic Woman. Follow Participant Media on Twitter (@Participant) and
on Facebook and Instagram.
ABOUT CONCORDIA
Concordia Studio was founded in 2017 to produce and finance nonfiction
storytelling about important issues of our time.

